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GUIDE NO.11
ways to promote your event
Effective promotion can result in a high attendance at your event as well as give it an 
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GUIDE NO.11
local media contacts

Publication Contact

The Daily Advertiser
2 ?�@*+A�B�)C�))**������4�D?�@*+A�B�+(�B�;*��
E����?���'�F����
������������������
���?�'''�����
�����������������

The Riverina Leader
2 ?�@*+A�B�)C�))�G������4�D?�@*+A�B�+(�C)(C��
E����?�������F������������������
���?�'''�����������������

Southern Weekly Magazine
2 ?�@*+A�B�G(�BCGG������4�D?�@*+A�B�+(�BBC;��
E����?��������������� ���'��-�
F�����$��������

Wagga Now E����?���'�F'�		���'�������

Riverina News E����?�������F����������'��������

Channel Contact

WIN Wagga Wagga
2 ?�@*+A�B�)G�((G*�����4�D?�@*+A�B�+(�++);��
E����?�'�	��'�F'����'���������
���?�'''�'������������

PRIME Wagga Wagga
2 ?�@*+A�B�))�B)**�����4�D?�@*+A�B�+(�B(�+��
E����?�'�		����'�F$��������������
���?�'''��$�����������

Southern Cross Ten (advertising only)
2 ?�@*+A�B�+(�(*++������4�D?�@*+A�B�+(�G(�)��
E����?�'	�������F���� ����������'��������
���?�'''������ ����������������������

Channel Contact

2WG
2 ?�@*+A�B�+(�(*++������4�D?�@*+A�B�+(�G(�)��
���?�'''�+'	�������

93.1 Star FM Wagga Wagga
2 ?�@*+A�B�+(�(*++������4�D?�@*+A�B�+(�G(�)��
���?�'''�������'�		��������

ABC Riverina
2 ?�@*+A�B�+)��C)*�����4�D?�@*+A�B�+)��C����
E����?�'�		����	�����F�����������
���?�'''�����������H��������

2AAA FM
2 ?�@*+A�B�+;�)***�����4�D?�@*+A�B�+;�+)**��
E����?���'�F+��������
���?�'''�+�������

WAGGA WAGGA PRINT / ONLINE

WAGGA WAGGA TELEVISION

WAGGA WAGGA RADIO
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GUIDE NO.11
how to write a media release
You do not need to be a trained reporter to write a decent media release if you follow a few 
basic guidelines.
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GUIDE NO.11
sample media release

SAMPLE MEDIA RELEASE Daily Chronicle 
Phone: (02) 6912 3456 Fax: (02) 6912 3456

5 June 2012 

Media release wins friends & influences people 

The Editor of the Daily Chronicle, Jane Crawford, today revealed the secret to writing a 
great media release. 

“There are three aspects to this,” she said, “layout, content and writing style.”

To have good layout, the media release should be typed on one side of letterhead
paper. It needs a strong heading and one or two reliable phone contacts, including an 
after hours number for media enquiries. The release shouldn’t run over two pages and 
an interesting photo really helps the story get published.” 

Ms Crawford said the content of the media release was vital. It should answer the 
questions the editor and the public will want to know – who, what, where, when, why 
and how.

“A vital point is to tell a brief, punchy version of your story in the first sentence or two. 
That’s the only bit that editors have time to read. It’s what keeps your release out of their 
rubbish bin.” She said. 

“In the next sentence, you give secondary points or explain how the topic will affect 
people’s lives.” 

Ms Crawford went on to discuss writing style. “Use short sentences, simple words
and short paragraphs. If a 12-year-old can’t understand what you’re trying to say, it’s 
too complicated. Writing in this way also makes your message more forceful. 

“Journalists write in what’s called an ‘inverted pyramid’ style and you should too,” she 
said. 

“Make sure all the important information is at the top of your release and the less vital 
stuff is towards the end. That way if a sub-editor needs to lop off a couple of paragraphs 
to make a story fit; they won’t lose any important facts.” 

Ms Crawford stressed the need to use active terms like ‘the team won the 
championship’, rather than ‘the championship was won by the team’. “It has more impact 
that way,” she said. 

“People should also remember to avoid jargon and use quotes for most of the release.” 

Ms Crawford said that a good media release could help the community to understand 
your message and win you lots of friends in the media. “Just make sure you don’t go 
over the top,” she said. 

“Make sure you tell the good news, but go easy on the ‘aren’t we wonderful!’ quotes. 
Remember the better the release is, the more likely it is to get a run.” 

Ends. 

For more information contact: 
Jane Crawford – Editor. Ph: (02) 6912 3456/0412 345 678. 
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working with the media - the do’s
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working with the media - the dont’s
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